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T
he Gam-
bling Busi-
ness Group
(GBG) has
underlined

the need for the indus-
try to be part of the nar-
rative surrounding the
levelling-up of towns
and cities. The call from
GBG CEO Peter Hanni-
bal follows the decision
by Prime Minister Boris
Johnson to bring in
landmark reforms to
rejuvenate high streets
and restore pride in
local areas, confirmed
in the Queens Speech.
The Levelling up and
Regeneration Bill, pro-
vides local leaders with
greater powers to revi-
talise town centres

Under the proposals
councils will be given
greater powers to take
control of buildings for
the benefit of their
communities, trans-
forming boarded up
shops or derelict build-
ings into thriving busi-
nesses, shared
community spaces or
housing. Prime Minis-
ter, Boris Johnson said:
“High streets up and
down the country have
long been blighted by
derelict shopfronts,
because they’ve been
neglected, stripping
opportunity from local
areas. We are putting
that right by placing
power back in the
hands of local leaders
and the community so
our towns can be reju-
venated, levelling up
opportunity and restor-
ing neighbourhood
pride.”

According to figures
published by the British
Retail Consortium the
number of empty
shopfronts has soared
to 1 in 7 rising to 1 in 5
in the north east, with
boarded up and derelict
shops sapping the life

from once bustling
town centres. New
Compulsory Rental
Auctions will ensure
that landlords auction
shops that have been
vacant for over a year to
prospective tenants,
putting buildings to
good use.

The intention is to
create opportunities
for new businesses and
community groups,
paving the way for new
jobs to boost employ-
ment, strengthening
local economies and
restoring local pride.

Peter Hannibal
believes that the brands
operating licensed
gambling premises
must be part of the
debate. He stated: “GBG
members are continu-
ing to invest in high
streets throughout the
country and have made
a major contribution to
breathing life into pre-
viously desolate parts
of town centres. They

have shown themselves
to be good, reliable
neighbours operating
their businesses to the
highest retail standards
and with a strong com-
mitment to socially
responsible low stake

gambling. As the strate-
gic body representing
the high street the Gam-
bling Business Group
will be progressing the
industry’s case at local
and national levels.”

The Levelling up and

Regeneration Bill
follows publication of
the government’s Lev-
elling Up White Paper
which set out plans to
transform the UK by
spreading opportunity
and prosperity.

Gambling Business Group
puts the case for industry
to be part of high street
Levelling-Up debate

LEVELLING UP

Gambling Business Group ’s Peter Hannibal states the industry’s voice must
be heard as the Prime Minister prepares to give local leaders the power to breathe
new life into Britain’s high streets.

Revenue at
Inspired Enter-
tainment’s leisure

division has returned to
pre-covid levels follow-
ing the end of lockdown
and restrictions in the
UK, with Lorne Weil,
Executive Chair of
Inspired, calling it a “full
recovery”.

Leisure revenue
increased to £16m in the
first quarter of 2022 from
£0.4m in the same
quarter of the previous
year, when all Inspired’s
“customers’ retail
venues were closed”.
The company detailed a
strong performance from
pubs, holiday parks and
motorway services as a
result of increased travel
within the UK, which it
believes resulted in a sig-
nificant number of
holiday park locations
opening early for the
February half-term
school holiday. Revenue
generated in first quarter
2022 from holiday park
customers was £2.7m
and five new parks were
added to Inspired’s port-
folio. The volume of road
transport also increased
over the period, which
led to a strong first
quarter for its machines

in motorway services,
with £3.5m in revenue
coming from MSA cus-
tomers. The majority of
revenue, however, came
from pub customers,
who brought in £7.6m to
the Inspired’s leisure
division. The company
revealed that its pub
estate is now 79 percent
digital, with content
deployed during the
period - Centurion, Gold
Cash Freespins and
Party Time Pub Addition -
demonstrating its com-
mitment to leverage the
group’s successful game
portfolio for the pub
sector. 

“We have had a strong
start to the year, generat-
ing year-over-year
revenue growth across
our business units, while
also laying the ground-
work for the long-term
growth and profitability
of our business,” said
Weil. “Our Gaming and
Leisure results were par-
ticularly strong, demon-
strating the full recovery
of our land-based cus-
tomers, as Gaming
recurring revenues
returned to pre-COVID-19
levels and Leisure bene-
fited from an extended
holiday season.”

“Full recovery”:
Inspired’s
leisure division
sees return to
pre-covid
revenues
FINANCIALS

After lockdowns and restrictions in Q1
of 2021 caused revenue at Inspired
Entertainment ’s leisure division fall
to £0.4m, the reopening of retail by Q1
of 2022 saw revenue increase to £16m
- representing a “full recovery” to pre-
covid figures. 

DYNAMIC. DISRUPTIVE. DISTINCT.
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D
espite problem
gambling rates
tumbling in
Britain - from
around 0.6 per-

cent before the pandemic
to just 0.2 percent at last
counting in 2022 - those
opposed to gambling won’t
stop their calls for more and
more money to be spent on
tackling the issue. But
would even more cash
really make a meaningful
difference? 

This was the question
posed to policy makers by
Brigid Simmons, chair of the
Betting and Gambling
Council, in reference to pro-
posals for a statutory levy on
gambling companies that
would go directly to the
National Health budget.

Anyone reading the
British press would think
problem gambling was
through the roof, however
compared to 2.4 percent in

Italy; Norway’s 1.4 percent,
and France’s 1.3 percent - at
0.2 percent the UK’s rate
reflects a “rigorously regu-
lated market,” said Sim-
monds. “Despite that,

anti-gambling campaigners
are demanding a new Statu-
tory Levy on the industry, a
new tax by another name, to
fund RET,” she went on.

“We believe the current

system is making good
progress, and in any event, a
blanket levy would not raise
materially more money for
RET. But it would dispropor-
tionately hammer casinos
and bingo halls, where a one
percent hit on turnover
equates to a 10 per cent hit
on profits.”

In fact, Simmonds
believes the NHS is not the
right recipient of this
deluge of cash either: the
mandatory redirection of
industry funds to the
health service risks under-
mining all the good work
being done by private char-
ities, such as GamCare,
Gordon Moody, YGAM and
many more. 

“A Statutory Levy would
risk their funding models by
potentially taking cash out
of their coffers, and putting
it into the NHS, which is not
set up to deliver these ser-
vices,” Simmonds said.

Brigid Simmonds:
Statutory levy a ‘big
step backwards’ 
GAMBLING LEVY

Far too often policy is driven by emotion not evidence, says Brigid Simmonds , chair of the
Betting and Gaming Council - and the statutory levy is becoming one of those areas. 

CHARITY

GambleAware has
reported that it
received £34.7m

annual voluntary donations
from operators during the
2021/2022 financial year, 82
percent higher than the
prior year period.

Flutter led the donations
with £14m spread across
its brand estate, while
Entain donated £8.7m,
William Hill donated £4.5m,
and Bet365 added £4.2m,
with the “big four” con-
tributing 89 percent of the
total.

“These donations fund
essential services for the
prevention of gambling
harms, helping build a
coalition of expertise to
tackle and prevent gam-
bling harms across Great
Britain,” said CEO Zoë
Osmond. 

“We welcome the com-
mitment from the “big four”
operators to increase their
donations over the coming
years, however, there
remains an inconsistent
approach to funding across
the wider gambling indus-
try, which leads to uncer-
tainty and instability.”

“That’s why we are call-
ing on the government to
introduce a mandatory levy
on the gambling industry
as a condition of licence.”

The charity reiterated
calls for a 1 percent levy in
March, with Osmond stat-
ing “the gambling industry
should take the necessary
and responsible steps by
matching its success to the
scale of gambling harms
risk, especially at a time of
rising financial and eco-
nomic hardship across the
country.”

Annual
industry
donations to
GambleAware
top £34m

EVENTS

The National Piers
Society is to hold its
AGM in Southsea

on11 June, part of a week-
end of pier-related events,
including a visit to the Spin-
naker Tower, the D Day
Story, and a tour of South
Parade Pier.

The event, which has
twice been postponed due
to the impact of the pan-
demic, will begin on 10
June with a discussion on
the development of South-
sea as a seaside resort, as
well as a “hotly-contested
and thoroughly enjoyable”
NPS quiz.

“On Saturday 11 June we
begin the day with a guided
tour of Southsea South
Parade Pier, followed by our
AGM which will be held at
3pm at the Queens Hotel,”
said a spokesperson.
“Please remember that only
paid-up members are enti-
tled to vote in the formal
business of the AGM but all
are welcome to attend.”

“We will then be holding
an AGM dinner at the Deep
Blue Restaurant on South-
sea South Parade Pier. We
will be dining over the sea
with glorious views across
the Solent and we’ll round
off the evening with live
entertainment. Make sure
you bring your dancing
shoes!”

On 12 June, attendees
will visit attractions around
Southsea and Portsmouth,
as well as climbing the
Spinnaker Tower to afford
views of the Isle of Wight
and the South Downs.

National
Piers
Society
to hold
June
AGM in
Southsea

Betting and gaming firms may be
the bete noir of some British
politicians, but some companies

seem to be doing more than our own
government to deliver generous sup-
port for those affected by the Ukraine
crisis. Amongst those companies is
Pragmatic Play which has donated
£100,000 to humanitarian efforts.

The games manufacturer
announced the huge sum would go to
the Red Cross’ Red Crescent Move-
ment response appeal, which provides
financial assistance, food, clothing,
water, and psychosocial care. 

“The conflict in Ukraine is one that
has deeply touched us at Pragmatic
Play,” said Julian Jarvis, Pragmatic Play
CEO. “We have valued colleagues and
their families directly affected and we
are keen to help them and the wider
community in Ukraine in whatever
way we can. 

“Our contribution will help ensure
that the incredible work that the Red
Cross undertakes can continue, and
those caught up in the crisis will be
able to receive much needed humani-

tarian support.”
From other areas of the sector, the

Gaming Industry for Ukraine initiative
has also raised more than £250,000 for
the Choose Love organisation. 

Pragmatic Play donates
£100k to Ukraine war relief 
CHARITY
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