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spiral: Rising
  ose ‘existential

 tain’s showmen

Alton Towers, warned: “People will
have to make hard choices about what
they’re prioritising.”

And they certainly will given
Wednesday’s announcement that
inflation had raged to a 40-year high; 9
percent is a rate that hasn’t been
touched since 1982. The eighties were
crap enough, but there’s seemingly
worse to come in the 2020s say the
analysts. 

Back at Alton Park, increasing wage
demands from many of its 2,000+
workforce are an inevitable conse-
quence of this inflation;  and, worse, a
significant cause of inflation continu-
ing to spiral. Talking to Bloomberg, the
park’s Francis Jackson noted: “That
puts challenges on us in terms of how
we price ourselves and how we
operate.”

Which could be a problem for its
popular rollercoaster Rita; the cost of

hitting 60 miles per hour in 2.5
seconds may well be a price too much
for Alton Towers - especially by
October when the energy price cap
adjusts upwards once again.

Further down the amusements
scale, the children aross the south and
east of England are also feeling the
entertainment squeeze. Mike Keen,
owner of InflataBounce, is juggling his
costs:electricity up from £1,400 to
£4,000 a month, gas up from £2,000 to
£5,000 a month. The outcome of this
surge is closure on Mondays and Tues-
days.

Time to give up? You must be
kidding. Despite the pressures,
showman Joe Noyce remains
doggedly committed to finding a way
through the problems this summer. 

“I’m a travelling showman, and this
is what I do,” he said. “The show must
go on.”

As speculation
mounts sur-
rounding the
introduction
of a 1 percent

statutory levy to replace
the current RET contri-
butions, Peter Hannibal,
chief executive of the
cross-sector strategic
body the Gambling
Business Group, has
questioned both the
need for a levy and the
unfairness of applying
such a proposal equally
across every gambling
vertical.

He told Coinslot: “I
think the entire debate is
divorced from the reality.
Regulators and pressure
groups should be
reminded that problem
gambling rates in the UK
are declining and
according to the Com-
mission’s own figures
sit at an historic low of
0.2 percent. Hardly a
backdrop that justifies
spending more money
on RET especially when
the industry is paying an
eye-watering £3bn in tax
already?” 

On top of this we have
GambleAware with far
more funding committed
to them for Research
Education and Treat-
ment in the coming
years than ever before. 

The need for
accountability and
transparency for all of
the past spending
underpins the logic. “I
don’t think it’s unrea-
sonable for the industry,
which after all is a key
stakeholder, to ask to
see a detailed evalua-
tion of the millions of
pounds that have been
channelled through
GambleAware” he
stated. “There should
be complete trans-
parency regarding the
impact of the commis-
sioning decisions
made, and an evidential

case needs to be pre-
sented that demon-
strates how spending
more will have a further
positive impact on
problem and/or disor-
dered gambling: until
that happens it looks
remarkably like a case
of insatiable academics
and research bodies
sitting underneath what
they perceive to be an
evergreen money tree.

“The Betting and
Gaming Council
members have consci-
entiously committed to
spending £100m on
RET over the next five-
years, which is far in
excess of anything that
has been seen before in
the history of Gambling
Research Education
and Treatment. Surely,
any responsible organi-
sation would want to
evaluate the effective-
ness and impact of

what’s already been
spent and committed
before demanding even
more?”

Accepting that the
concept of a statutory
levy is at best mis-
guided, any proposals
to apply a flat rate
across every vertical
belies a total lack of
awareness and insight:
“The land-based gam-
bling sector was the
first to close due to
Covid restrictions and
among the very last to
return to business” he
stated. “With dimin-
ished reserves land-
based operators are
now facing wage infla-
tion, unfair business
rates, astronomic utility
bills and are struggling
to keep their fiscal
heads above water. A 1
percent levy on
turnover might not
sound a lot to those

who don’t understand,
but it has a massively
disproportionate
impact on small margin
of profitability and
would therefore be the
death knell for many
gambling businesses
in towns and city
centres, undermining
high street rejuvena-
tion and the Govern-
ment’s levelling-up
agenda.

“Applying a tiered
levy system would
appear to be the only
way for this to work
without unfairly impact-
ing some Licence types
over others. But in the
end, isn’t this just
another tax on doing
business at a time when
overheads are spiralling
out of control making
large numbers of
Licenced Gambling
businesses simply
unviable?” 

‘A 1 percent statutory
levy would simply be the
death knell for many
gambling businesses in
town and city centres’

GAMBLING LEVY

With problem gambling rates at a record 0.2 percent low and
the industry already paying £3bn in tax, the Gambling
Business Group calls for the salvo on the industry to stop.   

  me to award
  Museum

ship award, Bishop Auckland Peoples
Museum was also highly commended
in two other categories. 

“We are delighted to announce
Bishop Auckland People’s Museum
won the Community Partnership cate-
gory. We were highly commended in
Places and Spaces and highly com-
mended in the volunteer group cate-
gory,” said a spokesperson for the
Museum. “A very good evening for
our organisation and a great night for
Bishop Auckland, we are very proud
to bring these awards to our town.”

Majestic Bingo were also thanked
for donating two lamp holders from

‘Kalee’ projectors dating back to the
late 1930’s.

“Thankyou to Majestic Bingo for
securing and delivery of these items
for our Museum,” continued the
spokesperson. “We are very inter-
ested in acquiring any cinema memo-
rabilia for our future plans.”

+44 0113 2713 708

2785-p03-front.qxp_1988-p02-03-flap-front.qxd  18/05/2022  17:50  Page 2

Coinslot May 20 - May 26, 2022 | 5

Industry

M
erkur UK,
which has
raised the
industry bar
in terms of

setting new social responsi-
bility standards for low stake
low prize gambling enter-
tainment has extended its
safer gambling commit-
ments to involve the entire
team at subsidiary Regal
Gaming Technologies. Regal,
the leading operator and sup-
plier of digital gaming equip-
ment to the UK pub and
leisure sectors, operates
15,000 pieces of equipment
from nine regional depots.
The team comprises some
360 employees, of which 80
percent are based in the field. 

Merkur UK’s latest under-
taking will see the interna-
tionally recognised Global
Gambling Guidance Group
(G4) undertake an audit of
the Responsible Gambling
(RG) practices and proce-
dures that are in place at
Regal and recommend a pro-
gramme of initiatives to
address issues including RG
training, customer support,
recommendations for treat-
ment services and RG mar-
keting guidelines. The audit
will be overseen by interna-
tional responsible gambling
expert, Pieter Remmers who
founded the G4 consultancy
and has worked on the devel-
opment of policy in jurisdic-
tions including the
Netherlands, South Africa,
Germany, Belgium, Italy,

Spain, Malaysia, Singapore,
Canada, Malta and Sweden.

Sascha Blodau, General
Manager, Merkur UK
explained the importance of
adopting a holistic
approach. He stated: “While
no one at Regal is consumer-
facing, our approach to safer
gambling is to involve the
entire team irrespective of
their role. Having a clear
understanding of what we
mean by safer gambling
improves awareness and
helps establish a culture of
responsibility that perme-
ates every business that is

part of Merkur UK. Regal is
the second non-consumer
facing part of the business to
undergo the G4 audit and fol-
lows sister company
Blueprint Operations.”

He added: “When we for-
mally launched our safer
gambling 360 Program in
Autumn 2021 the aim was to
deliver the most effective
safer gambling undertakings
in the industry in order to
protect the very small per-
centage of players who may
experience problems with
gambling. We have made
huge advances in this

respect but we remain real-
istic and understand that
safer gambling is a process
that operators cannot
simply switch on and off.
Working with the experts at
G4 is another example of
what we are doing as a busi-
ness to ensure that gambling
entertainment remains
enjoyable for all of our cus-
tomers.”

The G4 Audit will take
place in June with the results
and recommendations sub-
sequently presented to the
Merkur UK senior manage-
ment team. 

Regal Gaming Technologies
becomes the latest Merkur
UK brand to benefit from
G4 safer gambling insight

SAFER GAMBLING

Emphasising the adage that the pursuit of safer gambling is a journey
without a destination, Merkur UK has commissioned industry experts
G4 to advise on the policies and procedures that are in place at Regal
Gaming Technologies.

BINGO

Operators from both
retail and online will
collaborate for

National Bingo Day on 27
June, launching a host of
exclusive games, events,
activities and promotions in
the week leading up to the
big day.

Following the success of
the celebrations last year,
participants are aiming to
once again spread word of
the social benefits of bingo
and the positive impact it

can have on both individu-
als and the community. At a
time when loneliness is a
huge concern, nothing
brings people together
better than a good game of
bingo.

“We are delighted to be
celebrating again this year,
after the huge success of
last year,” said Miles
Baron, Bingo Association
CEO. “It is fantastic to see
the whole industry coming
together again for the love
of bingo. Bingo remains at
the heart of so many com-

munities whether in clubs
or online operators,
National Bingo Day gives
us the opportunity to cele-
brate whilst also giving our
customers a chance to win
special prizes.”

Bingo players can check-
in with their club and/or
online site to discover more
details about events and
activities for the day, and the
organisers are encouraging
those who are new to bingo
or who have lost touch with
their club to visit www.nation-
albingoday.co.uk.

Operators join forces once
again for National Bingo Day
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