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Industry

“Any decision not
to permit the use
of debit cards on
gaming machines
would fly in the

face of logic  and run con-
trary to the purpose of the
Review.  How can the
Whitepaper represent an ini-
tiative to create a Gambling
Act that’s fit for the digital
age when it fails to remove
an archaic restriction and
fails to provide that all
important commodity of
consumer choice?

Covid-19 accelerated the
move to a cashless society.
At the start of the pandemic,
there was a widespread fear
that notes and coins could
carry the virus. Many busi-
nesses who had previously
been reluctant to swap cash
for contactless payments
made the transition – a tran-
sition which will not be
reversed. The move to cash-
less is about responding to
consumer needs and about
maximising choice. It’s pre-
dicted that the UK could be
close to cashless within the
next four years. According
to GobalData the volume of
cash transactions stood at
20.8 billion in 2012. Between
2012 and 2021, cash trans-
action volume recorded a
compound annual growth
rate of -13.7 percent, with
most UK payments now
taking place using non-cash
options. In fact just 17 per-
cent of all transactions in
the UK in 2020 were in cash.
In Norway, that figure is 4
percent of transactions. The
direction of travel is clear
and the prospect of AGC

operators being the only
retailers on the high street
not to be able to offer a
range of modern payment
methods would be a hugely
retrograde step and one that
would alienate huge
swathes of the population,
compromising our mem-
bers’ attempts to broaden
the player base. GBG mem-
bers are at the heart of the
programme of high street
investment and regenera-
tion. They are also spear-
heading the huge advances
that have been made in safer
gambling. For the Minister
to ignore all of the evidence
and not to discuss the issue
of payments directly with
operators would be hugely
dispiriting and disappoint-
ing both for the industry and
for consumers who are so
often overlooked. A much
more sensible approach is
to enable the use of debit
cards in the Review and to
implement their use when
DCMS felt assured and com-
fortable.”

GBG decry
government’s
plan to drive
into the digital
age with an
archaic
restriction for
payments
DEBIT CARDS

The Gambling Business Group questions
how a gambling review that aims to deliver an
industry framework fit for the digital age can
function without digital based payment
systems. The leak that indicates gaming
venues will not be able take payments by debit
card will, it argues, deliver anything but a digital
reformation. Peter Hannibal explains.
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And where will that cash

come from? The 20-some-
thing generation don’t even
carry cash and if they
wanted to they couldn’t;
access through ATMs is now
at its lowest ever availability
on the high street.

The industry is in a
strange position; it has a
gambling review that’s
heavy on principle - as
opposed to evidence - but a
decision on debit cards that
flies in the face of any princi-
ple. It’s not a viable solution.

The government, how-
ever, will argue otherwise;
although they have been
canned by critics within the
industry for failing to grasp
or comprehend the debit
card argument. They see nei-
ther a cash crisis nor a rapid
transition to debit card
transactions - which is fairly
odd considering its key reg-
ulator has the power of god
when it comes to battling
money laundering.

But the now departed
gambling minister Chris
Philp did see a crack of light
in the development of apps
and TiTo within the industry,
so a ban on debit card use
didn’t seem so harsh to him.

What he didn’t see is the
cost; and that is a cost that
will seemingly have to be
borne by the industry
which was hit the hardest
by Covid.

John White again: “We
have tried to explain to gov-
ernment that apps and TiTo
are not an option in a
number of particularly
smaller operations, nor
always the payment method
of choice for customers. For
example, probably only
around 50 percent of AGCs
can have or can afford the
cost of a TiTo system. And for
pubs, where you would now
be lucky to spot an ATM, the
vast majority of payments
are now made by card. The
industry is working to
enhance and promote these
innovations, but at the end
of the day the commercials
will simply not stack up for a
significant number of opera-

tors. Without the ability to
take debit cards on
machines the longer-term
prospect for our offer is
bleak as cash to all intents
and purposes vanishes from
the economy. And why? Soci-
ety has already decided
what direction it wants to
go in - and that’s debit cards.”

The commercial argu-
ment is certainly sound, but
White also worries about
security and safety. “We will
be the only venues on the
high street with cash - and
that makes our businesses
targets for criminals. It
means our players might not
feel as safe carrying win-
nings, and our employees
will be more vulnerable
than other workers in high
street operations. The debit
card argument is far greater
than the gambling review
has afforded it.”

And to reinforce the case,
White has outlined compre-
hensive detail of the indus-
try’s efforts to tackle the
obvious challenge that debit
cards present to an eleva-
tion in the risk of gambling
related harm. And White is
clear the industry has
addressed these concerns:
“Of course we have consid-
ered this,” he asserts. “Every
one of Bacta’s proposals for
change is mediated through
the social responsibility lens
at the outset. Throughout
the past year a group of
industry trade bodies and
individual operators have
worked hard to frame a
Code of Practice that brings
friction to the card payment
process and offers cus-
tomers tools to protect
themselves from over-
spending. In our view this
takes any concerns away. In
any case we will monitor
and evaluate any of our
changes and if anything
more needs to be done it
will be.”  White concluded:
“Any reasonable person
assessing the evidence in
the round would have to
conclude that the case for
debit cards is compelling
and unarguable.”
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