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P
lans submitted by
Aber ystwyth’s
Royal Pier to
install LED adver-
tising signage on

the front and north elevation
of the Grade II-listed attrac-
tion have been rejected by
Ceredigion County Council as
being “unacceptable in a con-
servation area.”

Despite the pier stating the
5m hoardings were
“paramount for the business
to remain sustainable,” oppo-
sition to the plans had been
raised by local residents and
councillors over the potential
impact on heritage tourism
and wildlife.

“Most of the issues raised
concerned the unsympa-
thetic nature of the signs with
comments such as ‘awful’,
‘eye-sore’, ‘unnecessary ugli-
ness’, and highlight that the

proposed signs are not in-
keeping with the area, and
would detract from the histor-
ical architectural significance
of the building,” stated the
planning report.

“Many of the objections
highlighted that the light pol-
lution from the LED signage
may have an effect on the star-
ling assemblages which are a
well-known attraction at the

promenade and the Pier
building.”

The Royal Pier was opened
in 1865, and its regular starling
murmurations have become
one of the town’s signature

attractions, with the displays
frequently seeing more than
50,000 birds fly in formation.

The pier had proposed the
new signage as part of wider
plans to modernise the visi-
tor offer in order to grow
footfall, however the sugges-
tions to incorporate LED
signs met “strong commu-
nity opposition.”

“The proposed signage is
considered to negatively
affect the immediate and sur-
rounding vicinity, giving rise
to insensitive and unsympa-
thetic signage which is unac-
ceptable within a
conservation area.”

How negative an impact it
will have on a major contrib-
utor to the town’s tourist
industry would be immeasur-
able if indeed the decision
turns the pier into an unsus-
tainable entity.

U-turn: Royal Pier’s new
LED signage proposals
now rejected by council
PIER

Plans to erect two LED signs at Aberystwyth’s Royal Pier that are “paramount for the business to remain sustainable”
have been rejected by planners, after local residents objected to proposals.

No sign on the
window

Planning report
stated...
“Most of the
issues raised
concerned the
unsympathetic
nature of the
signs...

HOLIDAY PARKS

The Toronto-based pri-
vate equity firm which
owns Center Parcs

has reportedly placed the
holiday park brand up for
sale, estimating the real
estate of the company’s five
UK sites alone to be worth
over £4bn.

Brookfield, which pur-
chased Center Parcs for
£2.4bn from Blackstone in
2015, is looking to achieve
£5bn for the company and
its assets according to a
report in the Financial
Times, which it branded a
“bold move” in a turbulent
market. 

“The Canadian private
equity group is seeking
between £4bn and £5bn for
Center Parcs, according to
people familiar with the
matter, after examining an
exit from the investment in
recent months,” stated the
paper.

“The decision to go ahead
with the sale, which would
be one of the largest real
estate deals this year, marks
a bold move for Brookfield
as the UK faces falling prop-
erty values and higher inter-
est rates.”

Though both Brookfield
and Center Parcs are yet to
comment on the veracity of
the report, the article noted
that UK staycation busi-
nesses remain “popular
investments for profes-
sional investors,” following
continued interest from
Blackstone, KKR and Onex.

“The planned sale would
include around £2bn in
existing debt, which is
likely to make the deal
easier since raising new
financing would be difficult
given market anxiety,”
added the FT.

Center
Parcs to
be put
up for
sale with
£5bn
price tag

S
trategic body the
Gambling Busi-
ness Group con-
tinues to grow its
membership with

content developer and AGC
operator Intervision
Gaming UK the latest to join
the organisation. Intervi-
sion is the second recent
addition to the GBG ranks
and follows Leisure Elec-
tronics whose membership
was confirmed in April.

Intervision has been
developing and manufactur-
ing gaming content and plat-
forms since 2004, creating
over 300 games across plat-
forms including online,
social as well as land-based.
Its’ latest UK gaming plat-
form accommodates the
requirements of both Cat C
and B3 players, and has
generated positive early
performance results. Intervi-
sion also recently opened
its first UK AGC based in the
Warwickshire town of
Rugby.

The company’s Peter
Palexas confirmed: “We are
very much looking forward
to being part of the Gam-
bling Business Group and
hope that we can contribute
to the outstanding work

undertaken by the organisa-
tion and its members whose
shared goal is to build a
healthy and prosperous
industry. Intervision
Gaming has a long-term UK
strategy and our GBG mem-
bership will bring us closer
to like-minded potential
industry partners.” 

GBG CEO Peter Hannibal
added: “I am delighted that
we are continuing to add
new businesses to a mem-
bership which accounts for
circa 70 percent of GGY. Fol-
lowing the publication of
the White Paper our focus is
firmly on the consultation
programme and as part of
this critical stage we held a
positive meeting with the
gambling team at DCMS on
Friday (12th May). 

“Drawing on the exper-
tise of the working groups
which already exist within
the GBG and which com-
prise dedicated hands-on

specialists we are very
much on the front foot as
we navigate this next phase
and address the details and
implications of the propos-
als contained within the
White Paper. We should all
be delighted that so many
of our recommendations
have been noted but we
need to be extremely 
diligent throughout t
he consultation pro-
cess. To achieve this,
we will be drawing 
on the contributions
of GBG members 
who know exactly
what it
means to
operate on
the high
street and
to be a
part of
the high
street
supply
chain.”

Intervision Gaming joins
Gambling Business Group
TRADE BODIES

Being able to draw on
the experience of
land-based operators
and innovators which
supply to businesses
on the high street is
key to the Gambling
Business Group as
it engages with
government following
publication of its White
Paper. Its latest
member, Intervision
Gaming, is looking
forward to contributing
to the process

Intervision’s
vision

Peter Hannibal
says...
“I am delighted
that we are
continuing to add

new
businesses to
a membership
which

accounts for
circa 70
percent
of
GGY...
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ness’, and highlight that the
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of the building,” stated the
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Plans to erect two LED signs at Aberystwyth’s Royal Pier that are “paramount for the business to remain sustainable”
have been rejected by planners, after local residents objected to proposals.

No sign on the
window

Planning report
stated...
“Most of the
issues raised
concerned the
unsympathetic
nature of the
signs...

HOLIDAY PARKS

The Toronto-based pri-
vate equity firm which
owns Center Parcs

has reportedly placed the
holiday park brand up for
sale, estimating the real
estate of the company’s five
UK sites alone to be worth
over £4bn.

Brookfield, which pur-
chased Center Parcs for
£2.4bn from Blackstone in
2015, is looking to achieve
£5bn for the company and
its assets according to a
report in the Financial
Times, which it branded a
“bold move” in a turbulent
market. 

“The Canadian private
equity group is seeking
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Center Parcs, according to
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recent months,” stated the
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be one of the largest real
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erty values and higher inter-
est rates.”
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and Center Parcs are yet to
comment on the veracity of
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that UK staycation busi-
nesses remain “popular
investments for profes-
sional investors,” following
continued interest from
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likely to make the deal
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