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C rown Leisure has
completed the pur-
chase of Thornton-

Cleveleys FEC and AGC
Olympia Amusements,
purchasing the Rough Lea
Road premises from the
Mason family for £1.3m.

The 9,395 sq ft property
is a prominent landmark
on the Cleveleys seafront,
and also includes a fish
and chip shop and ice
cream kiosk, as well as
two residential flats
above.

“The site has been in
the family for nearly 80
years,” said Michael
Mason of Masons Amuse-
ments Ltd. “I am delighted
that it has been sold to an
established operator who

we know will be investing
in the business and look
forward to seeing the
results. I wish them every
success.”

The purchase of the dis-
tinctive Art Deco-style
building, which features
an arcade at ground level
with ancillary space
behind, was completed on
23 May, and is the latest
deal secured by specialist
leisure agent CJ White
Associates. 

Director Colin White
said: “We are delighted
that we have been able to
secure a successful sale
of this amusement arcade
for our client through a
confidential and targeted
marketing campaign.”

Crown Leisure
acquires Olympia
Amusements from
the Mason family

ACQUISITION

A
s part of its pursuit
of objective, trans-
parent and
robust research
the Gambling

Business Group has
announced the launch of a
‘fact checking’ initiative to
protect members and the
industry at large from what
Chief Executive Peter Hanni-
bal described as ‘a damaging
combination of mis and disin-
formation’ some of which he
claims has been approved
with funding from voluntary
settlements.

Long-time advocates of
research transparency the
GBG alongside Dan Waugh of
Regulus Partners last year
exposed the fundamental
fault-lines in the Public Health
England claim that “409 sui-
cides a year were associated
with problem gambling only”.

The GBG/Regulus analysis
highlighted the fact that the
data was a crude extrapolation
taken from a small sample of
people receiving treatment
for gambling disorder in
Sweden, something which the
researchers had expressly
warned against doing.

Taking-up the story Peter
Hannibal argued that this was
far from being a one-off. He
said: “The Office for Health
Improvement and Disparities
(‘OHID’) subsequently pub-
lished a review of the 2021
report by Public Health
England, a review which
turned out to be an equally
crude attempt to estimate the
costs of harmful gambling.

“Our contention is that
someone in a position of
authority should have been
reviewing the output and
sense-checking it prior to pub-
lication.”

He continued: “Rewind to
summer 2022 and the publica-

tion of ’10
questions to ask if

you are scrutinising gambling
harm’ by the Centre for Gover-
nance and Scrutiny (the ‘CfGS’)

“This was funded from vol-
untary settlements agreed by
the Gambling Commission and
aimed at Local Authorities. The
Regulus Partners evaluation
raised a number of questions:
firstly, should the regulator be
involved with the dissemina-
tion of what we believe to be
misleading information about
the market it regulates?

“Secondly, should it be
encouraging local licensing
authorities to impose market
restrictions on the basis of mis-
information? We are pleased to
report that since the GBG
brought this to the attention of
the Gambling Commission the
document has been removed
from the CfSG’s website.”

The most recent body of
work to have provoked Han-
nibal’s ire is the report by The
National Institute of Eco-
nomic and Social Research
(NIESR) entitled ‘The Fiscal
Costs and Benefits of Problem
Gambling: Towards Better
Estimates’.

Peter Hannibal has written
to Gambling Commission
Chief Executive Andrew

Rhodes
requesting a
meeting in order to
discuss a critique produced by
Regulus Partners which dis-
mantles the NIESR report.

Describing it as another
questionable piece of work
funded from voluntary settle-
ments Peter Hannibal
explained in his correspon-
dence: “We support the Com-
mission in its ambition to be

‘authoritative, trusted and
impartial’.  In order to achieve
this aim, it is imperative that

we are able to discuss -
openly and constructively

- how research is under-
taken. We therefore request a

meeting at your earliest conve-
nience in either Birmingham

or London to discuss our
shared ambition and

our present concerns”.
He warned: “With the

White Paper now thank-
fully published, it is criti-

ca l  that  the ensuing
changes and consultations
are informed by robust and
factual evidence. The Gam-
bling Business Group’s wide
range of  members are
understandably ver y con-
cerned about the apparent
bias in these documents and
of the r isk that  such
research will detrimentally
af fect  the qual i ty  of  gam-
bl ing pol icy, regulat ion
changes and the protection
of the vulnerable.”

Gambling Business Group
launches ‘fact checking’
initiative in face of ‘highly
questionable’ research
DATA

As the industry prepares to engage in the post White Paper consultation process the Gambling
Business Group is concerned that poor quality research will impact the integrity of gambling
policy, so much so that it has launched a fact checking programme to protect the industry from
unreliable data - some of which it argues has been supported by funding from voluntary
settlements.

Bad research leads
to bad decisions

Peter Hannibal says...
“The Gambling Business
Group’s wide range of
members are
understandably very
concerned about the
apparent bias in these
four documents and of
the risk that bad research
will detrimentally affect
the quality of gambling
policy, regulation changes
and the protection of the
vulnerable...
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